Course Name: Retail Banking and Wealth Management

ABOUT THE COURSE

TOTAL DURATION:

45HRS

MODE OF DELIVERY

PHYSICAL CLASSROOM TRAINING AT RESPECTIVE
COLLEGES

TRAINER TO STUDENT 1:50
RATIO:
TOTAL MARKS: 75

TABLE 1

OVERALL COURSE
OBJECTIVE:

e C(Clearly define the working principles and
techniques of the retail banking sector

e Facilitate wealth management

e Decoding various financial statements for
effective decision making

LEARNING OUTCOME:

e Demonstrate a comprehensive
understanding of the role and significance
of retail banking in the financial landscape.

e Explain the key principles and strategies
involved in wealth management, with a
focus on the unique characteristics of the
market.

v Develop Customer-Centric Skills:

e Apply effective customer relationship
management skills within the context of the
culture.

e Demonstrate cross-cultural communication
skills to build strong and lasting relationships
with diverse customers.

v Complying with Regulatory Frameworks:

e Interpret and comply with banking regulations,
understanding the roles and requirements of
regulatory authorities.

e Navigate and adhere to compliance standards
governing retail banking and wealth
management.




v Evaluate and Manage Risks:

v Provide Effective Advisory Services:

v Foster Ethical Decision-Making:

e Identify and assess various risks inherent in
the financial landscape, including market and
credit risks.

e Implement risk management strategies to
mitigate potential challenges in retail banking
and wealth management.

v Apply Financial Planning Techniques:

e Develop practical financial planning skills
applicable to diverse economic contexts.

e Design and implement budgeting and
investment plans tailored to the specific
needs of clients.

e Responsibilities and ethical considerations
associated with financial advisory roles.

e Navigate regulatory requirements while
providing sound financial advice to clients.

e Exhibit a strong understanding of ethical
considerations in the financial industry.

e Apply ethical principles in decision-making,
ensuring integrity and accountability in retail
banking and wealth management practices

TABLE 2: MODULE WISE COURSE CONTENT AND OUTCOME

SL. | MODULE | MODULE CONTENT MODULE DURATIO
NO | NAME LEARNING N (HRS)
OUTCOME

1 Introducti | 1.1 Overview of Retail | ¢ Identification of

on to Banking Key Players

Retail e Comprehension

Banking ¢ ImporFance and of Banking
Evolution Regulations
e Key Players in the 6

Retail Banking
Sector

1.2 Banking
Regulations

e Compliance
Requirements

e Application of
Regulatory
Knowledge




* Regulatory
Authorities

* Compliance
Requirements for
Retail Banks

Critical
Evaluation of
Regulatory
Impact

Customer
Relationsh
ip and
Principles
of Wealth
Managem
entin
Banking

2.1 Customer-Centric
Approach in Culture

e Understanding
Cultural
Sensitivities

e Building Trust
and Loyalty in the
Market

2.2 Cross-Cultural
Communication Skills

e Effective
Communication
Strategies

e Interpersonal
Skills for Diverse
Customers

2.3 Wealth
Management
Strategies for Clients

e Cultural and
Economic Factors

e Tailoring
Strategies to
Individual Goals

2.4 Investment
Options

e Savings/Current
Account

e Fixed Deposit

e Recurring
Deposit

e Mutual Funds
Systematic
Investment
Plans (SIP’s)

e Equity
Investments

e Government and
Corporate Bonds

e Building Trust
and Loyalty in
the Market

e Cross-Cultural
Communicatio
n Skills

e Wealth
Management
Strategies for
Clients

e Customized
Investment
Options

e Adaptation of
Strategies to
Cultural
Context

e FEthical
Considerations
in Wealth
Management

12




e Health and Life

Insurance
Policies
e Gold
Investments
Loan 3.1 Personal Loans Loan 10
options in | 3.2 Home Loans Application
Retail 3.3 Education Loans and
Banking 3.4 Gold Loans Processing
Sector 3.5 Consumer Durable
Loans Loan Terms
3.6 Business Loans for and
Small Enterprises Conditions
3.7 Overdraft/Cash _
Credit Risk
3.8 Loan Against Assessment
Property (LAP) and Mitigation
3.9 Vehicle Loans
Customer
Advisory and
Financial
Planning
Legal and
Compliance
Awareness
Risk 4.1 Identifying Risks in Credit Risk 8
Assessme | the Financial Assessment
L
&taig:em andscape Mitigation
. e Market Risks in a Strategies for
ent in ) . - .
. . Volatile Economy Financial Risks
Financial .
Services e Credit Risks and 0 . ¢
Mitigation VETVIeW 0
Strategies Financial
Regulations
4.2 Regulat
gu arory Compliance
Compliance :
Requirements
e Overview of in Banking
Financial and Wealth
Regulations Management
e Ensuring
Ethical and

Compliance in
Retail Banking
and Wealth
Management

Professional
Responsibilitie
s




e Application of

Regulatory
Knowledge
5 Financial 5.1 Practical Financial e Practical 9
Planning Planning for Clients Financial
and Plannin
. e Budgeting in g
Advisory _ . L
. Diverse Economic e Budgeting in
Services )
Contexts Diverse
e Investment Economic
Planning for Contexts

Various Income

Groups Planning for
5.2 Role of Financial Various
Advisors Income
e Responsibilities Groups
and Code of e Role of
Ethics Financial
¢ Navigating Advisors
Regulatory e Navigating
Requirements in Regulatory
Advisory Requirements
Services o Ethical
Decision-
making in
Financial
Advisory
e Client-Centric
Advisory
Services

e Investment

TABLE 3: OVERALL COURSE LEARNING OUTCOME ASSESSMENT

CRITERIA AND USECASES

LEARNING ASSESSMENT CRITERIA USECASES
OUTCOME
1. Acquire Comprehensive Budgeting in Diverse
Foundational Understanding of Retail Economic Contexts:
K I : Banking:
nowledge anking a) The workshop
a) The a) Demonstration of a begins with a
comprehensive thorough session on
understanding of comprehension of the budgeting,




the role and
significance of
retail banking in
the financial
landscape.

b) The key principles
and strategies
involved in wealth
management,
with a focus on
the unique
characteristics of
the market.

b)

role and significance
of retail banking
within the broader
financial landscape.

Explanation of the
functions, products,
and services offered
by retail banks,
emphasizing their
importance in serving
individual customers
and small businesses.

Explanation of Key Principles
in Wealth Management:

a)

b)

Illustration of key
principles and
strategies
fundamental to
wealth management,
focusing on its unique
characteristics within
the market.

Explanation of wealth
management
concepts such as
asset allocation, risk
management,
portfolio
diversification, and
financial goal-setting
tailored to individual
client needs.

Application of Knowledge:

a) Application of

acquired knowledge in
describing real-life
scenarios or case
studies related to
retail banking and
wealth management,
demonstrating the
ability to connect
theoretical concepts

focusing on
different
economic
contexts.
Participants learn
budgeting
techniques that
suit various
income levels,
lifestyles, and
economic
situations.

b) Interactive
exercises involve
participants in
creating sample
budgets tailored
to diverse
scenarios, such
as high-cost
urban living
versus rural living
or budgeting for
different income
brackets.

Investment Planning for
Various Income Groups:

a) Following the
budgeting
session,
participants delve
into investment
planning.
Financial advisors
present
investment
strategies
suitable for
different income
groups,
addressing risk
appetite and
long-term
financial goals.

b) Practical
demonstrations




b)

with practical
applications.

Analysis of the
interplay between
retail banking and
wealth management
principles, showcasing
how these concepts
align and support
each other within the
financial services
sector.

Clarity and Depth of
Explanation:

a)

b)

Clarity in explaining
the role of retail
banking and wealth
management, using
appropriate
terminology and
examples to convey
complex concepts in
an understandable
manner.

Depth of explanation
showcasing an in-
depth understanding
of the nuances and
intricacies of retail
banking and wealth
management,
highlighting critical
points and
interrelationships
between different
components.

Critical Analysis and
Synthesis:

a)

Display critical
thinking skills by
critically analyzing the
impact of retail
banking on the

showcase
investment
options like
mutual funds,
bonds, and
equities,
emphasizing how
these suit varying
income groups
and risk
tolerances.

Role of Financial
Advisors -
Responsibilities and
Ethics:

a) A segment
dedicated to the
role of financial
advisors
highlights their
responsibilities
and ethical
considerations.
Participants learn
about advisors'
fiduciary duties,
client
confidentiality,
and conflicts of
interest.

b) Discussions and
case studies
emphasize ethical
decision-making,
considering
scenarios where
financial advisors
must prioritize
clients' interests
while navigating
complex financial
landscapes.

Navigating Regulatory
Requirements:




b)

financial ecosystem
and its role in
addressing financial
inclusion and
economic stability.

Synthesis of wealth
management
principles,
demonstrating the
ability to integrate
various strategies into
cohesive financial
plans that align with
diverse client needs.

Evaluation and
Interpretation:

a)

b)

Evaluation of the
significance of retail
banking and wealth
management
principles in the
context of evolving
financial markets,
considering
technological
advancements,
changing consumer
behaviors, and
regulatory
frameworks.

Interpretation of the
challenges and
opportunities posed
by the market
dynamics, regulatory
changes, and
customer
expectations on retail
banking and wealth
management
strategies.

a) An informative
session covers
regulatory
requirements and
compliance
obligations in
financial advisory
services.
Participants gain
insights into the
legal framework,
ensuring
compliance with
industry
regulations and
codes of conduct.

b) Practical
examples
showcase how
advisors must
navigate
regulatory
complexities
while providing
advisory services,
ensuring
adherence to
ethical guidelines
and legal
obligations.

Interactive Advisory
Sessions:

a) Participants
engage in role-
playing activities
simulating client-
advisor
interactions. They
take on roles as
both clients and
advisors,
applying learned
financial planning
and advisory




Communication Skills: skills in mock
scenarios.

b) Financial advisors
provide
personalized
guidance and
feedback to
participants,

a) Effective
communication of
foundational
knowledge in retail
banking and wealth

management, .
. : allowing them to
including clear and . ..
practice advising

coherent . :

: diverse clients
explanations, well- with varying
structured

financial needs

arguments, and
and preferences.

presentations,
facilitating Post-Workshop
understanding among | Consultation and
peers or stakeholders. | Resources:

a) The financial
institution offers
post-workshop
consultation
sessions for
participants
seeking further
guidance.
Attendees receive
resource
materials, such
as financial
planning
templates and
regulatory
guideline
summaries, to
support ongoing

learning
2. Develop Application of Customer Effective Customer
Customer- Centric | Relationship Management Relationship
Skills: Skills: Management within
Cultural Context:
a) Apply effective a) Evaluation of the
customer application of a) Understanding Local
relationship effective customer Culture:
management relationship .
skills within the management (CRM) . Before the

expansion, the




b)

context of the
culture.

Demonstrate
cross- cultural
communication
skills to build
strong and
lasting
relationships
with diverse
customers.

b)

skills within culturally
diverse contexts.

Demonstration of the
ability to understand
and adapt CRM
strategies,
considering cultural
nuances, customs,
and communication
preferences of diverse
customer segments.

Cross-Cultural
Communication Proficiency:

a)

b)

Assessment of cross-
cultural
communication skills
used to build strong
and lasting
relationships with
diverse customers.

Evaluation of
communication
approaches that
display sensitivity,
empathy, and respect
for cultural
differences, fostering
rapport and trust
across cultural
boundaries.

Adaptation to Cultural
Contexts:

a)

Demonstration of the
ability to adapt CRM
approaches according
to cultural contexts,
considering variations
in cultural norms,
behaviors, and
expectations.

corporation
conducts
thorough
research to
understand the
cultural nuances,
values, customs,
and
communication
styles prevalent
in the new
market.

ii. The company
identifies key
cultural aspects
that influence
customer
preferences,
behaviors, and
expectations.

b) Adaptation of
Customer Relationship
Strategies:

i.  The corporation
tailors its
customer
relationship
management
strategies to
align with the
identified cultural
aspects.

ii. Forinstance, it
modifies its
approach to
customer
greetings, service
delivery, and
post-sale support
in line with the
local cultural
norms.




b) Assessment of
strategies employed
to personalize
interactions and
services to resonate
with customers from
diverse cultural
backgrounds.

Customer Engagement and
Relationship Building:

a) Evaluation of
techniques used to
engage customers
and build long-term
relationships within
diverse cultural
settings.

b) Assessment of
approaches used to
identify and address
customer needs,
preferences, and
concerns while
considering cultural
perspectives and
values.

Empathy and Cultural
Sensitivity:

a) Assessment of the
display of empathy
and cultural
sensitivity in
customer interactions,
ensuring a deep
understanding of
cultural differences
and their impact on
customer perceptions
and behaviors.

Demonstration of Cross-
Cultural
Communication:

c) Language and
Communication
Adaptation:

The company
invests in
language training
for its staff or
hires local
representatives
proficient in both
language and
cultural nuances.

Staff members
are trained in
communication
styles suitable for
diverse cultural
backgrounds to
ensure effective
interactions.

d) Cultural Sensitivity in
Customer Interactions:

I.

Employees
engage with
customers
respectfully,
displaying
empathy,
understanding,
and respect for
local customs and
practices.

They actively
listen to
customer needs,
adapting their
communication
styles and
approaches to
resonate with




diverse cultural
values and
preferences.

b) Evaluation of
responses to diverse
cultural situations,
showcasing respect,
openness, and
adaptability in
addressing customer
needs.

Building Strong
Customer Relationships:

a) Customized Offerings

Problem Resolution Across and Services:

Cultures:

I.  The corporation

a) Evaluation of designs products

problem-solving skills
exhibited when
addressing customer
issues or conflicts in
multicultural settings.

b) Assessment of the

ability to navigate
cultural differences
effectively while
resolving customer
concerns, aiming for
mutual understanding
and satisfactory

or services
tailored to meet
the specific needs
and preferences
of the new
market, taking
cultural insights
into account.

ii. They offer
personalized
solutions and
customer
experiences

resolutions. aligned with the
cultural
expectations of
Feedback Incorporation and the target

Improvement: customer base.

a) Demonstration of the

ability to incorporate
feedback received
from diverse
customer interactions
to enhance customer-
centric approaches.
Self-reflection on
strengths and areas
for improvement in
cross- cultural CRM,
displaying a
commitment to

b) Relationship
Nurturing and Trust
Building:

ii. Employees
actively engage
in relationship-
building efforts,
ensuring
consistent and
meaningful




continual learning and
development.

interactions with
customers.

iii. They focus on
building trust and
rapport,
emphasizing
shared values
and cultural
understanding to
foster strong and
lasting
relationships.

c) Feedback Collection
and Adaptation:

. The company
actively seeks
feedback from
customers
regarding their
experiences and
satisfaction levels
with products,
services, and
interactions.

. Feedback is
utilized to adapt
and refine
customer
relationship
strategies,
ensuring
continuous
improvement and
better alignment
with cultural
expectations.

. Understand

Regulatory
Frameworks:

a) Interpret and
comply with

Interpretation and
Compliance with Banking
Regulations:

Interpretation and
Compliance with
Banking Regulations:

a) Regulatory Training
Sessions:




b)

banking
regulations,
understanding
the roles and
requirements
of regulatory
authorities.

Navigate and
adhere to
compliance
standards
governing
retail banking
and wealth
management.

a) Regulatory Education
and Training:

The financial institution
initiates training sessions
focused on interpreting and
complying with banking
regulations relevant to retail
banking and wealth
management.

Employees receive detailed
education about regulatory
bodies, such as central
banks, financial authorities,
and their roles in overseeing
banking operations.

b) Understanding
Regulatory
Requirements:

Employees are provided
with comprehensive
documentation and
materials outlining the
specific requirements
imposed by regulatory
authorities.

They learn to interpret and
apply these requirements in
their day-to-day operations
within the institution,
ensuring alignment with
regulatory standards.

c) Navigation and
Adherence to
Compliance
Standards:

Compliance Protocols in
Retail Banking and Wealth
Management:

I1.

The financial
institution
conducts
specialized
training sessions
covering various
banking
regulations
pertinent to retail
banking and
wealth
management.

Employees
receive
comprehensive
guidance on
interpreting and
complying with
regulations
enforced by
regulatory
authorities.

b) Understanding Roles
and Requirements:

Employees are
educated about
the roles and
responsibilities of
regulatory
bodies, such as
central banks,
financial
authorities, and
their specific
requirements.

Detailed
explanations
about compliance
obligations and
the implications
of non-
compliance are




a) The training
emphasizes
compliance standards
applicable to retail
banking products
(e.g., savings
accounts, loans) and
wealth management
services (e.g.,
investment advisory,
portfolio
management).
Employees are
trained to navigate
and apply these
compliance standards
meticulously in client
interactions and
financial transactions.

Practical Case Studies and
Scenarios:

a) To reinforce
understanding,
employees engage in
simulations or case
studies reflecting
real- world scenarios
where compliance
standards come into

play.

b) They are presented
with scenarios
involving regulatory
challenges in retail
banking or wealth
management and are
tasked with
identifying and
applying appropriate

compliance measures.

provided to
ensure a clear
understanding.

Navigation and
Adherence to
Compliance Standards:

c) Compliance
Guidelines in Retail
Banking and Wealth
Management:

i. The training
emphasizes compliance
standards applicable to
retail banking products
(e.g., savings accounts,
loans) and wealth
management services
(e.g., investment
portfolios, advisory
services).

ii. Employees learn
to navigate and apply
these standards
meticulously in their
day-to-day interactions
and operational tasks.

Real-life Compliance
Scenarios:

I. Employees
engage in
workshops or
interactive
sessions
featuring
practical
scenarios where
compliance
matters surface
in retail banking
and wealth




Regulatory Reporting and
Documentation:

a) Documentation and
Record-Keeping
Protocols:

Employees are educated on
the importance of accurate
documentation and record-
keeping to maintain
compliance.

They learn the protocols for
maintaining meticulous
records, reporting
transactions, and ensuring
documentation adherence to
regulatory guidelines.

b) Regular Compliance
Audits and Checks:

The institution conducts
regular compliance audits
and checks to evaluate
employees' adherence to
regulatory frameworks.

Employees actively
participate in these audits,
allowing them to receive
feedback and improve their
understanding of compliance
requirements.

management
operations.

ii.  Through case
studies or
simulations,
employees apply
their
understanding of
compliance
standards to
resolve issues or
make decisions
aligned with
regulatory
guidelines.

Documentation and
Compliance Audits:

a) Documentation
Protocols and Record-
Keeping:

I.  Employees
receive guidance
on proper
documentation
practices and
maintaining
accurate records
in accordance
with compliance
requirements.

ii. Protocols for
reporting and
documentation
are emphasized
to ensure
consistency and
accuracy in
regulatory
adherence.

b) Regular Compliance
Assessments:




I.  The institution
conducts periodic
compliance
assessments or
audits to evaluate
employees'
adherence to
regulatory
frameworks.

li. These
assessments
provide insights
into areas
needing
improvement and
serve as
opportunities for
continuous
learning.

. Evaluate and

Manage Risks:

a) Identify and
assess various
risks inherent
in the financial
landscape,
including
market and
credit risks.

b) Implement risk
management
strategies to
mitigate
potential
challenges in
retail banking
and wealth
management.

Identification and
Assessment of Risks:

Understanding of Financial
Risks: Evaluate the ability to
identify and comprehend
various financial risks
prevalent in retail banking
and wealth management,
including market risks (e.g.,
interest rate fluctuations,
market volatility) and credit
risks (e.g., default
probabilities, loan
repayment risks)

Risk Assessment
Proficiency:

Assess the capability to
assess and analyze the
impact and probability of
different risks affecting
financial products,

Identification and
Assessment of Financial
Risks:

a) Risk Identification
Workshops:

i The bank
conducts workshops or
seminars to educate
employees about
various financial risks
prevalent in retail
banking (e.g., loan
defaults, market
fluctuations) and wealth
management (e.g.,
investment volatility,
liquidity risks).

ii. Employees learn
to recognize,
categorize, and
differentiate between
market, credit,
operational, and other




investments, or client potential risks in

portfolios. banking operations.
v Risk Management b) Risk Assessment
Strategies Tools and Techniques:

Implementation:

a) Utilizing risk

Risk Mitigation Techniques: assessment tools
and
methodologies,

I. Evaluate the employees
application of risk gnalyze the
management lmpgct and
strategies to mitigate likelihood of
identified risks identified risks.
effectively. b) Employees

II. Assess the selection engage in risk

and implementation asses.sment.

of appropriate risk exercises using

mitigation techniques, scenarios or

such as historical data to

diversification, quantify ri§ks and

hedging, or risk assess_the|r

transfer mechanisms. potential
consequences on
the bank's

Implementation operations.

Effectiveness: c) Risk Management

I. Analyze the Strategy

effectiveness of Implementation:

implemented risk

management

strategies in c) Development of
addressing and Risk Mitigation
minimizing potential Plans:

challenges in retail
banking and wealth
management. Based on the identified
risks, cross-functional
teams collaborate to
develop risk mitigation
plans specific to retail
banking and wealth
management.

II. Assess the ability to
adapt strategies to
changing risk
landscapes or
emerging threats in
the financial market.




v Critical Analysis of
Risk Scenarios:

I. Scenario Analysis and
Critical Thinking:
Present scenarios or
case studies involving
diverse risk scenarios
in retail banking and
wealth management.

II. Evaluate the ability to
critically analyze and
interpret these
scenarios, identifying
risks and proposing
suitable risk
management
strategies.

Adaptability and Proactive
Measures:

I. Adaptation to
Dynamic Risks:

Assess the capability to
adapt risk management
approaches to changing
market conditions or
regulatory environments.
Evaluate the implementation
of proactive measures to
anticipate and address
potential risks before they
materialize.

II. Documentation and
Reporting:

Risk Reporting and
Documentation:

II1. Strategies include
measures such as
diversification of
investment portfolios,
stress testing, credit
risk modeling, and
stringent lending
criteria.

Implementation and
Testing:

d) The bank
implements risk
management
strategies across
its retail banking
and wealth
management
divisions.

e) Simulated
scenarios or
stress tests are
conducted to
evaluate the
effectiveness of
risk mitigation
strategies in
mitigating
potential
challenges.

d) Monitoring and
Adaptation:

e Real-time
Monitoring
Systems:

The institution deploys
real-time monitoring
systems to continuously
monitor market trends,




I. Evaluate the accuracy
and completeness of
risk assessment
documentation and
reports.

II. Assess the ability to
communicate risk
assessments and
mitigation strategies
effectively to
stakeholders or
decision- makers.

v Continuous
Improvement and
Learning:

Learning from Risk
Incidents:

I. Assess the ability to
learn from past risk
incidents or failures,
implementing
improvements or
adjustments to
enhance risk
management
strategies.

II. Evaluate the
commitment to
continuous learning
and development in
understanding and
managing evolving
risks in retail banking
and wealth
management.

credit quality, and other
risk indicators in retail
banking and wealth

management.

e Automatic
alerts and
triggers are set
up to flag

potential risk
breaches or
deviations from
expected risk
metrics.

e) Adaptation and
Reassessment:

f) Periodic
reassessment
and review of risk
management
strategies take
place to ensure
their relevance
and efficacy.

g) Teams evaluate
and adapt risk
mitigation plans
based on
changing market
conditions,
regulatory
changes, or
emerging risks.

f) Documentation and
Reporting:

h) Comprehensive
Reporting:

I) The institution
maintains
detailed




)

documentation of
risk assessments,
mitigation
strategies, and
their outcomes
for regulatory
compliance and
internal records.

Regular risk
reports and
updates are
generated,
highlighting the
effectiveness of
implemented risk
management
strategies.

g) Training and
Continuous
Improvement:

a)

b)

Training
Programs for
Employees:

Ongoing training
programs are
conducted to
educate
employees on
updated risk
management
practices and
emerging risks in
the financial
landscape.

Staff members
are encouraged
to contribute
ideas and
suggestions for
enhancing risk
management
processes,
fostering a




culture of
continuous
improvement.

TABLE 4: LIST OF FINAL PROJECTS (20 PROJECTS THAT
COMPREHENSIVELY COVER ALL THE

LEARNING OUTCOME)

SL.NO | FINAL PROJECT

1 Project Title: "Adoption of Digital Banking: Analyzing Consumer
Preferences and Trends"

Use Case: Conduct a survey among bank customers to understand
their preferences towards digital banking channels (mobile apps,
online banking), analyze their usage patterns, and predict future
trends in

digital banking adoption.

2 Project Title: "Impact of Customer Experience on Retail Banking
Loyalty and Satisfaction"

Use Case: Gather customer feedback through surveys and focus
groups to assess the correlation between customer experience
(service quality, convenience) and loyalty in retail banking.
Analyze the data to understand the impact on customer
satisfaction and loyalty.

3 Project Title: "Technological Innovations in Retail Banking:
Assessing Advantages and Challenges”

Use Case: Research and analyze various technological innovations
(AI, blockchain) implemented in retail banking. Evaluate their
advantages, challenges, and impacts on operational efficiency and
customer satisfaction through case studies.

4 Project Title: "Risk Management Strategies in Retail Banking:
Comparative Analysis"

Use Case: Compare and contrast risk management strategies
(credit risk, market risk) employed by different retail banks.
Analyze the effectiveness of these strategies in mitigating risks
and protecting bank

assets.




Project Title: "Financial Inclusion Initiatives in Retail Banking:
Case Studies and Impacts"

Use Case: Study and present case studies of financial inclusion
initiatives introduced by retail banks. Evaluate their impact on
underserved communities, economic development, and the bank's
growth.

Project Title: "Marketing Strategies for Retail Banking Products
and Services"

Use Case: Analyze the marketing strategies used by retail banks
for their products and services. Assess the effectiveness of these
strategies in attracting and retaining customers through case
studies

and marketing campaign analyses.

Project Title: "Customer Relationship Management in Retail
Banking: Strategies and Best Practices"

Use Case: Examine customer relationship management (CRM)
strategies used by retail banks. Identify and present best practices
in CRM that contribute to customer retention and loyalty.

Project Title: "Impact of Fintech on Retail Banking: Challenges and
Opportunities"

Use Case: Investigate the impact of financial technology (Fintech)
on traditional retail banking. Evaluate the challenges faced by
banks in adapting to Fintech innovations and explore the
opportunities arising

from this evolution.

Project Title: "Comparative Study of Loan Products: Analysis of
Market Penetration"

Use Case: Compare different types of loan products offered by

various banks. Analyze their market penetration, interest rates,
and customer acceptance to understand the competition in the

loan segment.

10

Project Title: "Regulatory Compliance in Retail Banking: Case
Studies and Implications"

Use Case: Investigate regulatory compliance frameworks in retail
banking. Analyze case studies of compliance failures, their
implications on banks, and suggest strategies for better
compliance adherence.




11

Project Title: "Evaluating Financial Literacy Programs' Impact on
Retail Banking Customers"

Use Case: Conduct a study assessing the effectiveness of financial
literacy programs offered by banks on customers' financial
behaviors, savings habits, and investment decisions.

12

Project Title: "Assessment of Customer Preference for Branch vs.
Digital Banking Channels"

Use Case: Analyze customer preferences for traditional branch
banking versus digital channels. Investigate factors influencing
their choice and

predict future trends.

13

Project Title: "Sustainability Practices in Retail Banking:
Environmental and Social Impact Analysis"

Use Case: Investigate retail banks' initiatives towards
sustainability (green banking, social responsibility). Evaluate their
impact on the environment and society.

14

Project Title: "Economic Trends' Influence on Retail Banking: Case
Studies and Predictive Analysis"

Use Case: Analyze how economic trends (recessions, growth
periods) affect retail banking operations, customer behavior, and
loan performance using historical data and predictive models.

15

Project Title: "Fraud Detection and Prevention in Retail Banking:
Strategies and Technological Solutions"

Use Case: Evaluate fraud detection methods and prevention
strategies adopted by retail banks. Study technological solutions
(AI, machine learning) for fraud prevention.

16

Project Title: "Role of Retail Banking in Economic Development:
Comparative Global Analysis"

Use Case: Conduct a comparative analysis of retail banking's role
in economic development across different countries. Assess its
impact on

economic growth and stability.

17

Project Title: "Customer Data Analytics in Retail Banking:
Enhancing Personalization and Service Quality"

Use Case: Explore the use of customer data analytics in retail
banking to enhance personalized services, product
recommendations, and customer satisfaction.




18 Project Title: "Market Segmentation Strategies in Retail Banking:
Targeting Diverse Customer Groups"
Use Case: Analyze the effectiveness of market segmentation
strategies employed by retail banks to target different customer
segments.
Evaluate their success and challenges.

19 Project Title: "Digital Payment Systems' Impact on Retail Banking:
Future Trends and Adaptations"
Use Case: Investigate the influence of digital payment systems (e-
wallets, mobile payments) on retail banking operations. Predict
future trends and potential adaptations.

20 Project Title: "Leadership Strategies in Retail Banking: Impact on

Organizational Performance"

Use Case: Analyze leadership styles and strategies in retail
banking. Assess their impact on employee motivation,
organizational culture, and

performance outcomes.

TABLE 5: COURSE ASSESSMENT RUBRICS (TOTAL MARKS: 75)

ASSESSM DESCRIBE THE CRITERIA OF THE TOTAL
ENT MARKS
CRITERIA BELOW CATEGORY PERFORMANCE
FAIR GOOD EXCELLENT
Attendance 5 7 9 10
Project 9 12 14 15
Assessmen 35 40 48 )
t (LMS)




